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MESSAGE FROM THE PREZ! 

Greetings OVAC, 
  
I’ll make this note short and sweet like our last 
monthly meeting. We fell well short of having a 
quorum, ergo the meeting went quickly with 
Nothing voted on.  
 
We did share ideas regarding retirement home 
visits and a trip to Retsil this summer. We’re 
looking for volunteers to lead some 
Cruises this year, although, with the price of 
gas currently, this may affect the cruise at-
tendance. Let’s keep our fingers crossed and hope 
things settle down in the world.  
 
Our web page people are getting together to up-
date the site and hopefully we’ll be current on 
topics. Just a friendly reminder that OVAC dues 
are due 31 March. I want to extend a big thank 
you to Britt for her hard work on the Duster for 
all of us to enjoy. 
  
Happy motoring all and looking forward to see-
ing the snowbirds 
return safely. 
  
Don #2 

APRIL 2026 
 

Next Meeting 

16 April 

 

Family Pancake House 
3900 Kitsap Way 

Bremerton, WA 98312 

6PM 
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OVAC OWNER’s Manual 
 

The Olympic Vintage Auto Club (OVAC) is a non-profit organization, 
incorporated in Kitsap County, Washington in 1959.  The mission of the 
Club is the preservation and enjoyment of vintage motor vehicles in 
stock condition. 
The address is OVAC, PO Box 1614, Silverdale, WA 98383 
Vehicles eligible for touring must be thirty (30) or more years old and 
have no modifications with the following exceptions: (1) modifications 
or accessories that were available at the time of manufacture; or (2) 
changes or additions for safety purposes. Ownership of such a vehicle 
is not a requirement for membership in OVAC. 
Monthly meetings are held the third Thursday of each month, except 
for the months of  January, August and December. 
 

OVAC OFFICERS 

President 

Don Feldman ~donfeldman@comcast.net      ~ 360-620-2491 

Vice-President 

Bob Muhleman ~ bmuhleman@hotmail.com    ~ 360-337-9858  

Secretary-  

Bonnie Chrey        ~ bchrey@wavecable.com ~   360-710-6298 

Dana Lerma ~  wak9dana@gmail.com      ~   360-710-9890 

Britt  Feldman~   brittfeldman@comcast.net  ~ 360-620-5001 

Treasurer 

Bob Arper         ~    b.arper@comcast.net        ~  360-692-1465 

Immediate Past President 

Pat Ward    ~ spectapper@aol.com         ~ 360-621-8747 

 

OVAC Committees 

Swap Meet  Chairman 

 Don Feldman ~donfeldman@comcast.net      ~ 360-620-2491 

Financial Manager 

Bob Arper         ~    b.arper@comcast.net      ~   360-692-1465 

Vendor Coordinator                                                           

Dana  Lerma      ~  wak9dana@gmail.com      ~   360-710-9890 

OVAC Webmaster 

Addie Talbot      ~ albotaddie@gmail.com  ~360-535-4090 

The Duster 

Britt Feldman   ~   brittfeldman@comcast.net  ~ 360-620-5001 

Editor  

OVAC Business 
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NAVY BAND NORTHWEST CONCERTS  

2:00 PM – 3:00 PM 
 
 

April 19, 2026: Jazz Band
May 17, 2026: Woodwind Quintet 

 
 

Keyport Navy Underwater Museum 
1 Garnett Way 

Keyport, WA 98345  

 

For more info contact Bonnie Chrey-
bchrey@wavecable.com ~   360-710-6298

Membership Dues 
 

Just a reminder to renew your 
membership dues! 

Please check with Bob Arper 
~    b.arper@comcast.net      ~  

360-692-1465 
 

Those who do not renew their membership 
will not receive the Duster 

Those who haven’t renewed will get an email or phone 
call asking you to renew.   



Old Cars and Coffee 
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Cool Car Cruise and Old Cars and Coffee 



2026 TOURS AND EVENT CALENDAR 

 
 
 
 
 
 
 
 

  

We have some 
great events on 

the  
calendar for 2026!! 
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Please check with the 

tour host for more 

 information! 

APRIL 
4-Old Cars and Coffee-10am 

16-Monthly Meeting 
19-Navy Jazz band concert at 

Keyport 2-3pm 
(see pg 2) 

21-Cool Car Cruise 5-8pm 
Lowes-Wheaton Way 

 
MAY 

2-Old Cars and Coffee-10am 
17-Navy Woodwind Quintet 

concert at Keyport 2-3pm 
(see pg 2) 

19-Cool Car Cruise 5-8pm 
Lowes-Wheaton Way 
21-Monthly Meeting 
30-Marty Caraway-

Celebration of Life 1-3:30 

JUNE 
6-Old Cars and Coffee-10am 

16-Cool Car Cruise 5-8pm 
Lowes-Wheaton Way 
18-Monthly Meeting 

 
JULY 

4-Old Cars and Coffee-10am 
16-Monthly Meeting 

11-Bay Point Car Show 
11-July-Downtown Shelton 

Car Show-9-3pm 
21-Cool Car Cruise 5-8pm 

Lowes-Wheaton Way 
AUGUST 

1-Old Cars and Coffee-10am 
No Monthly Meeting 

18-Cool Car Cruise 5-8pm 
Lowes-Wheaton Way 

SEPTEMBER 
5-Old Cars and Coffee-10am 

15-Cool Car Cruise 5-8pm 
Lowes-Wheaton Way 
17-Monthly Meeting 

26-Cars on Callow 
 

OCTOBER 
3-Old Cars and Coffee-10am 

15-Monthly Meeting 
17-OVAC SWAP Meet 

 
NOVEMBER 

7-Old Cars and Coffee-10am 
19-Monthly Meeting 

 
DECEMBER 

5-Old Cars and Coffee-10am 
No Monthly Meeting 



March 15-Navy Band Concert  

5 OVAC members attended the Navy Band Concert at Keyport on March 15.  They 
were; Sig Chrey, George Mize, Darrow and Ruth Lindstrom, and Ron O'Neill.  They en-
joyed the performance!  Hoping that more OVAC members attend the next concert on 
April 19.  The concerts start at 2PM, and are free.~ Bonnie Chrey 

Please join us in celebrating the life of 
Martin Lambert Caraway! 

 

Saturday, May 30, 2026 
1:00-3:30 

Eagles club 
4001 Jackson Ave. SE, Port Orchard, WA 98366 

 
Dessert Potluck 

Please RSVP to (360) 427-5831 
 

Lodging Available in Gig Harbor,  
Port Orchard and Belfair WA 
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Navy Band Concert 

MARTY CARAWAY CELEBRATION OF LIFE 



Crosley 
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As the American automobile 
grew ever larger during the 
first decade after World War II, 
one car maker chose a differ-
ent path. While the typical De-
troit offering of the day tipped 
the scales at nearly two tons, 
not a single one of the 75,000 

cars and trucks built by the Crosley Motor Company 
weighed more than a third that amount.   Some might ar-
gue that Crosley was ahead of its time, pioneering the sub-
compact car a dozen years before the iconic Volkswagen 
Beetle. Others might say that its founder, Powell Crosley, 
was chasing a symbol of the past, the Ford Model T, whose 
time had come and gone. Whichever way it is remem-
bered, Crosley is a story of what might have been.  
 

The $10 Automobile 
The story of the Crosley Motor Company began with a 
friendly wager between a teenager and his father. In the 
year 1900, fifteen-year old Powel Crosley, Jr. of Cincinnati, 
OH, had become taken with an emerging new technology 
called the automobile. Putting his new-found passion to 
the test, Powel bet his dad $10 - a week's wage at the turn 
of the last century - that he could build a car able to travel 
an entire city block. With funds borrowed from his num-
bers-wise younger brother, Lewis, the young entrepreneur 
was able to assemble what he needed; an old buckboard 
wagon borrowed from his grandfather, a battery obtained 
from a local theater, and an electric motor of his own de-
sign. From these Powel constructed a crude but effective 
vehicle. With the younger (and lighter) Lewis at the wheel 
- tiller, actually - the car made its maiden voyage. It went 
one block from the neighborhood post office and back. 
With his winnings Powel paid off his suppliers and his 
brother, and was left with a dollar or so in his pocket, a 
nice night on the town in those days. He had also acquired 
a dream that would span a lifetime. The following year 
Powel graduated from high school, and the Oldsmobile 
Curved Dash became the first mass produced car. The age 
of the automobile had begun. Powel Crosley, Jr. was deter-
mined to be part of it.  
 
He received sufficient orders for cars to cover the firm's 
startup costs. With a product and funding in hand, all 
looked good for the Marathon's late 1907 launch… Until 
disaster struck. The Panic of 1907 was not unlike our Great 
Recession a century later. The U.S economy temporarily 
seized up as banks nation-wide called in loans.  Entrepre-
neurs and businesses went bankrupt by the thou-
sands. Among them was Powell Crosley, Jr.’s Marathon 

Motor Car Company. His first venture was doomed but the 
dream endured.  
 
After the Marathon collapse, Powel moved to Indianapolis, 
a city that at the time rivaled Detroit as a car -making cen-
ter. He went to work for a large Dayton-Stoddard dealer 
owned by Carl Fisher. Mr. Fisher, a promoter extraordi-
naire, was also the driving force behind the Indianapolis 
Motor Speedway. Powel’s job was prepping new Dayton-
Stoddards, delivering them to customers, and making re-
pairs where necessary. He struck up a friendship with Fish-
er. The latter’s skills as a showman made the Indy 500 a 
spectacle. They also helped 
Fisher sell a lot of cars. One 
of his bolder publicity 
stunts involved strapping 
one of his cars to a hot air 
balloon and flying off, then 
driving back to Indianapolis 
2 hours later to great ac-
claim.   
 
After three years learning about sales, promotion and pub-
licity from Fisher, not to mention soaking up the atmos-
phere down at the track, Powell moved on to work for the 
Parry Automobile Company as their promotions manager. 
Unfortunately, the Parry Pathfinder was a rather ordinary 
car that failed to catch on. Meanwhile, Gwendolyn Aiken, 
Powel’s sweetheart back home, who thus far had been 
patient through out his adventure, was becoming less so. 
He returned to Cincinnati to marry her. A daughter soon 
followed and then a son. There was another brief foray 
into car making. The 2-seat De Cross Cy-Car was a bit 
different in that the driver sat behind the passenger. Just 
one Cy-Car was built before funding dried up. With a fami-
ly now to support, Crosley put cars aside for a while and 
concentrated on to the relatively more stable field of ad-
vertising.   
 

The Rubber Hits the Road  
As Crosley turned his efforts to ad cam-
paigns, the automobile’s impact on the 
American landscape grew by leaps and 
bounds. It was now 1916. Nearly a mil-
lion Ford Model Ts were on the road. 
The trans-continental Lincoln Highway 
was complete, opening new places for 
drivers to go in their Fords. Americans 
were racking up miles exponentially. 
These ever-greater distances began to 
expose the inadequacies of period tire 
design. Blowouts were common. One of Crosley’s 
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largest advertising clients at the time was Ira Cooper 
of the Cooper Tire Company. Cooper’s primary busi-
ness was retreads, worn-out tires capped with lightly 
used treads. Ira had thousands of old tires and treads 
ready to be given new life. Many of them, however, 
were too worn out to reuse. Cooper’s plan was to 
convert this growing mountain of useless rubber into 
a new product called tire liners - a kind of patch be-
tween the tire and inner tube that would help guard 
against punctures. Cooper wanted Powel Crosley to 
develop and promote this new business. 

Crosley called this tire-
inside-a-tire the Insyde 
Tyre. He set up a system of 
franchise dealers to handle 
sales, which he vigorously 
promoted. Insyde Tyres 
were an instant hit. The suc-
cess led Crosley to convince 
Cooper to form the Ameri-
can Automobile Accessory 
Company, one of the first 

mass aftermarket accessories makers. Before long, 
Crosley had bought out Cooper, and then brought in 
his very first partner in the automobile business, his 
brother Lewis. Powel Crosley could spot growth mar-
kets and to create the products to feed them. Lewis 
got them built cheaply with superior quality. This 
partnership would participate in another three dec-
ades of success.  
 
Powel dreamed up a seemingly endless array of new 
gadgets for folks to improve and personalize their 
now million+ Model Ts. There was the Lil Shofur, a 
devise that helped return steering mechanisms to a 
straight line, a fuel additive called Kick, and a self-
vulcanizing tire patch called Treadkote. As patriotic 
fervor rose in the build-up to WWI, Powel came up 
with a flag holder that clamped to radiator caps so 
that Americans could proudly display Old Glory. 
They sold, as Powel recalled, “like cool drink in an 

arid desert.”   

By 1919, American Auto-
mobile Accessories had sold 
more than one million dol-
lars-worth of products and 
the Crosleys were looking to 
expand into new businesses 
beyond automobiles. The 
first was phonographs. 

These devices cost about $100, at a time when the av-
erage working man’s salary was $12 a week. RCA 
Victor’s patent of the Victrola had recently expired, 
creating an opportunity. By early 1920 Crosley intro-
duced the Amerinola, a phonograph costing half that 
of RCA’s machines. Sales quickly took off. The fol-
lowing year, a new rage was sweeping the country: 
radios. Legend has it, Crosley, at the request of his 
son, Powel III, walked in to Cincinnati electronic 
store to inquire as to the price of a new radio. Upon 
the news that it cost $130, Crosley left instead with a 
twenty-five cent pamphlet called The ABCs of Radio, 
along with an idea for his next business venture. 
Called the Harko, it was more radio for less money 
than anything on the market. Before long the Crosley 
Radio Corporation was the largest radio manufacturer 
in the world.  Powell Crosley Jr. became known as the 
Henry Ford of Radio. 

With the radio 
came the need for 
programing. To fill 
that need, Crosley 
created WLW-AM 
Cincinnati, which 
for a time was the 
most powerful ra-
dio station in 

America. When the Cincinnati Reds baseball club 
threatened to leave town, the civic-minded Crosley 
bought the team he’d routed for as a boy, keeping 
them in the city. Also adding a valuable source of 
programing for his radio station.   
 
The Crosley bothers used the same strategy that 
brought such smashing success in radio and phono-
graphs to all their businesses. Powel found products 
the public wanted, and Lewis found a way to make 
them both affordable and profitable. “For the masses, 
not the classes,” was their company mantra. But 
Crosley’s entry in the refrigerator business was not 
living up to expectations. While Crosley fridges were 
cheaper than the completion, they were also smaller 
and not any better. That all changed in 1933. An in-
ventor walked into Powel’s office to pitch an idea: 
shelves on the inside of the door. It seems strange 
today that no one had thought of it before, and down-
right bazar that the inventor had offered his idea first 
to GE, Kelvinator and Frigidaire, and all three turned 
him down. Powel Crosley did not turn him down and 
the Shelvador was his next big hit.  

Crosley cont’d
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Throughout his rise to the top, Crosley took on a dozen 
different industries, dominating several of them. Even 
the best hitters on his Cincinnati Reds baseball team 
failed seven out of ten times each trip to the plate. Pow-
el, too, had his strikeouts. Forays into cameras, furnaces 
and airplanes, were all flops. One of the more embar-
rassing was the Xervac hair growing device that used 
vacuum power to suck hair to the surface of barren 
scalps. It ended up destroying what little hair users al-
ready had. But no failure ever came close to threatening 
the organization. Each time Powel had an idea for a new 
product he would go to his brother with two questions: 
What do you think, and how much do we risk before 
calling it a day? Lewis nearly always answered, yes, 
because he had the upmost trust in his brother’s in-
stincts, and then he gave a number. The failures never 
hurt much because any loss incurred was manageable.  

Two decades had come and gone since Powel Crosley 
returned from Indianapolis to sell ads out of a one-room 
office for $20 a week. His visionary mind, supported by 
the steady eye of his brother, had placed the Crosleys 
among America’s greatest industrialists, wealthy be-
yond wildest dreams. Still, Powel Crosley had one more 
dream to chase. He still wanted to make cars.  

Finally, Cars  

One day in 1936, 
Powel went to his 
brother with a 
plan to build an 
economy car in 
the Crosley mold, 
one with a price 
so low virtually 
anyone who 

wanted wheels could have them. He put to Lewis his 
usual questions about viability and costs and was sur-
prised by his brother’s response. The answers were “no” 
and “zero”. Crosley was a public company now. They 
had shareholders to answer to and Lewis felt the auto-
mobile was too risky a venture to pursue. Fair enough, 
Powel would use some of his own considerable fortune 
to fund Crosley Motors.   

Several years earlier, Powel had purchased an Austin 
Seven for use at his Florida estate. The Seven was an 
economy car conceived by Sir Herbert Austin partly in 
response to Britain’s 1921 horsepower tax – the Seven 
had very few of those, and was taxed accordingly.  The 
Seven seemed to fit Crosley’s built-for the-masses for-
mula, and was the inspiration for the first Crosley auto-
mobile to see production.  

The Crosley Series 1A was 
unveiled on April 28, 1939 at 
the Indianapolis Motor Speed-
way. The A1 weighed less 
than 900lbs and measured just 
10 feet in length. At $325, the 
Crosley was the lowest priced 
car in America, undercutting 
the equally tiny American 

Bantam by $62. The Bantam was also inspired by the 
Austin Seven. The A1 was powered by an air-cooled 
Waukesha 2-cylinder engine and was offered as either a 
convertible coupe or a ¼-ton truck.   

Immediately after the Indy introduction, the little Crosley’s 
were shipped off to the 
New York World’s Fair 
where they were pro-
moted as “The Car of 
Tomorrow for the World 
of Tomorrow.” Crosley 
did not use traditional 
car dealers to sell his 
cars, not with a ready-

made network of 25,000 appliance retailers to do the job. 
The little 1As could be rolled right through the store doors 
and placed in the showroom next to Shelvador refrigerators 
and Magna-tune radios.  

The car was updated in 
1940. The new A2 offered 
two additional versions, a 
“deluxe” sedan and a ma-
ple-bodied station wagon. 
In one of Powell’s many 
promotional events, race-
car driver Cannonball 
Baker drover a Crosley A2 
cross-country and back on 
just 130 gallons of fuel. 
With only 12hp on tap, it 

is not known how long the journey took.   

With its superb fuel economy and 
minimal usage of raw materials, the 
A2 would have been just the sort of 
car America needed as wartime ra-
tioning came into effect. So it must 
have been galling to the Crosleys that 
the production quotas on automobiles 
put in place by the government’s War 
Production Board dictated that just 
5757 cars could be built before all 
civilian manufacture was halted.    

Crosley cont’d
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After that, Crosley’s energies turned to war. A few 
months prior to Pearl Harbor, Lewis Crosley received a 
call from the Naval Bureau of Ordinance. Crosley Ra-
dio had a reputation for the high quality, low cost man-
ufacturing. The Navy sought those attributes in the de-
velopment and production of a top-secret device called 
the proximity fuse. With conventional aerial artillery, 
detonation had to be induced one of three ways: direct 
contact, a timer set at launch, or by altimeter. Each re-
quired tremendous luck in order to down its target. The 
proximity fuse employed radio signals to tell the ordi-
nance that it is close to its objective and deto-
nate.  Referred to as a “force multiplier,” it was said to 
increase artillery accuracy by eight-fold. Crosley fuses 
saw their first action off Guadacanal in January 1943 
and throughout the Pacific theater. The proximity fuse 
played such an important role in the ultimate Allied 
victory, it is considered by war historians to be the 3rd-
most significant development of the war, after radar and 
the A-Bomb.  
 

THE POST-WAR BOOM…  
 

Separate from Crosley 
Industries, little Cros-
ley Motors did its 
share for the war ef-
fort, too, building a 
variety of less mission
-critical items. These 
included a unique en-
gine that was manu-
factured from inexpen-

sive and readily available copper-brazed sheet metal. 
The army, with its love for the acronym, called it the 
CO-BRA. They were used in a variety machines; gener-
ators, pumps, refrigeration units, even a small scout 
airplane called the Mooney Mite. In Navy tests, the en-
gine ran continuously for 1200 hours without a fault. 
Once in service, it was proven in combat situations to 
be extremely reliable.   
 
As an end to hostilities came into sight, Crosley’s post-

war attack on the U.S. automobile mar-
ket commenced. It began with plans for 
an all-new low-priced car designed 
around the 4-cylinder COBRA engine. 
The new car called the Model CC was a 
bit larger and much more modern than 
the pre-war A2. The engine’s sheet metal 
construction made it lightweight and 
very inexpensive to produce. The over-

head cam 26.5hp unit weighted only 133lbs, versus 
188lbs for the prewar 12-hp Waukesha.   
 
Despite the COBRA’s advantages, Younger brother 
Lewis Crosley was not convinced. Originally trained as 
an engineer, Lewis immediately saw the problems in-
herent to the COBRA’s design. In time, the water that 
cooled the steel and copper block would cause oxida-
tion and corrosion. He also felt that it might not be up 
to the stress of automotive use. Powel, on the other 
hand, saw the engine as the key to his car’s success. He 
argued that it had proved itself durable in a variety of 
combat situations. Guess who won the argument.  
 
Powel proceeded to go all-in on Crosley Motors. He 
sold his entire business empire to AVCO, a conglomer-
ate that made everything from kitchen ranges to aircraft 
carriers. Electronics, appliances, the WLW radio sta-
tion… everything but the Cincinnati Reds; he sold it all 
to concentrate on cars. His reservations noted, the duti-
ful, and now very wealthy, Lewis Crosley set about 
finding a way to make 
Crosley Motors work. 
 
With hostilities over, 
the race was on to re-
start civilian produc-
tion. Starved of new 
cars for nearly four 
years, Americans were 
ravenous. Manufacturers were keen to respond. Howev-
er, the bureaucrats at the War Production Board where 
reluctant to yield control of the supply of steel, rubber 
and other key components. Officials worked out a 
scheme of allocation based on each auto company’s 
prewar output. Powel Crosley argued that he should 
receive a much higher allocation because each of his 
cars contained far less of the rationed materials than 
other manufactures. 
Moreover, they used far 
less fuel, which was 
also still rationed. With 
all the logic and imagi-
nation the bureaucratic 
mind could muster, they 
turned him down. Thus 
Crosley was limited to 
selling less than 5000 
cars in 1946 when it could have sold many times that 
number.     
 
                     (Continued in May edition) 

Crosley cont’d
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The meeting was called to order by President Don 
Feldman at 6:00PM at the Family Pancake House 
on Kitsap Way 
The flag salute followed. 
 
Attendees – 14 (no Quorum) 
 
Sunshine Report – Pete Britton is back home and 
doing much better. 
 
Approval of Minutes – Minutes could not be ap-
proved because there was no quorum. 
 
Treasurers Report – Bob Arper gave his report.  
Expenses this month were for Stamps for the Dust-
er and the printing of the Duster.  The OVAC P.O. 
Box was also paid for this month. 
Only 36 out of 91 people have paid their dues.  
Please check with bob Arper at 
b.arper@comcast.net or 360.440.0572. 
 
SWAP Meet – Dana reported that she will be 
sending out the letters to the vendors fro 2025 
soon to allow them to have the first right of refusal.  
This year, we will only use the President’s Hall for 
the Swap Meet on October 17th . 
 
New Business –  
• Bay Point Car Show will be held on 11 July  
• Downtown Shelton Car show 11 July  
• Cars on Callow-26 September 
 Britt will be submitting the permit to close 
 the both the north and south street 
 We will be asking a few OVAC members to 
 meet and help design the event. 
• Bob Arper wanted to know if people were still 

interested in a Tour to Retsil-The VA Home. 
There were concerns about wheelchairs and 
walkers damaging the cars. After a brief dis-

cussion, the group agreed that honoring our 
vets was extremely importing as is visting the 
nursing homes.  Bob will check for dates to do 
the tour and bring it back to the group. 

 There was also a discussion of having lunch 
together after the tour and for OVAC to pay to-
wards the luncheon, to get more people to at-
tend.   

• Port Orchard Christian Life Center-August 30 
(1780 Lincoln Ave SE, Port Orchard 

• Keyport Naval Underwater Museum-concerts: 

2:00 PM – 3:00 PM at 1 Garnett Way-

Keyport, WA 98345  
                 April 19, 2026: Jazz Band 

May 17, 2026: Woodwind Quintet 
For more info contact Bonnie Chrey 
bchrey@wavecable.com ~   360-710-

6298 
 
Meeting adjourned at 6:30. 
 
Next meeting will be at Family Pancake House, 
Kitsap Way, on April 16 
 
Britt Feldman, Co-Secretary 

1911 BAKER  ELECTRIC  VICTORIA 
 

THE SAME MODEL AS USED BY FIVE FIRST LADIES 
 

For transportation around Washington D.C. 
 

      Helen Taft                        1909 – 1913 
 

      Ellen Wilson                    1913 – 1914 
 

      Edith Wilson                    1915 – 1921 
 

      Florence Harding           1921 – 1923 
 

      Grace Coolidge                1923 - 1928 
 

By Art Schick 

mailto:b.arper@comcast.net
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2026 Auto Swap Meet~Jim Barnes 
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Olympic Vintage Auto Club 

P.O. Box 1614 

Silverdale, WA 98383 

  OVAC 


